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MEANINGS OF MARKET 
Market is an essential amenity in the daily lives of 
people in the city. It is a pleasing place for people 
to fulfill their needs of buying fresh food, earning 
lives, meeting friends and getting out. The attraction 
of a market is the vibrant atmosphere. It is also a 
collection of small businesses to emphasize 
individuals in the society. 
Market usually acts as a generator of city functions 
that initiate related activities and shops around. It 
serves as a hub for people. 
02 
Market is a ••• 
Place for SHOPPING 
Place for BROWSING 
Place for GETTING OUT 
Place for MEETING FRIENDS 
PlaceforEARNING A L IV ING 






As the form of market has changed from a market 
square, a street market, a market complex, to a 
supermarket in a shopping centre, the 
transformation reflects the diminishing role of this 
public amenity in the city. However, market is 
traditionally regarded as a major gathering place 
in the city. In view of this, market as a social institution 
and its significant role in the design of the city should 
be examined. 
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MARKET SQUARE 
A market square is known as 'hui' in Chinese. It is a market 
regularly held in a fixed venue in residential districts to 
provide commodities for residents. Usually it only appears 
in the early morning. Also, during special festivals like 
Flower Market In Lunar New Year, it forms for commercial 
and recreational purpose. Besides, sometimes it takes 
place in front of temples. In a bazaar, stalls with retractable 
structures are arranged in an open space. Or there may 
be no fixed stalls that peddlers bring their goods and 





A street market is flanked with a number of stalls and 
shops along a busy street. Due to the commercial activities 
taken place on that street, street life is very vibrant. Apart 
from stalls and shops, there are also a cooked food centre, 
restaurants and open space to fulfil the daily needs of 
residents. As street markets are always complained with 
its hygienic problem and the cause of traffic congestion, 
they are gradually replaced with indoor market complex 
with several stories. Now there are only a few street 








Built for the replacement of street market since 1960s, 
market complexes are box-like structures sheltering stalls 
selling commodities for residents. Apart from a market, 
each complex usually comprises a cooked food centre, 
an indoor games hall, a library and government offices. 
Therefore, the market complex serves as an urban centre 
for the community. However, since the complex is very 
enclosed and not welcoming, the relationship with the 




FESTIVAL WALK, KOWLOON TONG 
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SUPERMARKET 
Supermarkets are commonly found in residential districts. 
They become parts of commercial centres. They provide 
a wide range of products placed on shelves. Recently, 
supermarkets have started to provide fresh food which 
were only found in wet markets in the past. The evolution 
of marketplace results in a diminishing role of public 
amenity. Unlike conventional markets, they are places 
solely to satisfy the functional needs of purchasing goods. 







The thesis aims to explore the urban role of market 
in the high-dense city. It is a place of exchange, 
not just the exchange of goods and money, but 
also human contacts in the daily routines of life. The 
objective is to demonstrate the power of this routine 
activity to transform the architecture and space in 
the city. Since market is composed of cellular 
structures which are referred to stalls and shops, it 
is able to appear in a fluid form infiltrating in the 
city. Therefore, it possesses the potential serving as 
a connector of a community and the city in large 




ISSUE OF CONNECTIVITY 
Market can serve as an urban connector in a 
community connecting places for living, studying, 
worshipping and resting. For instance, the street 
market along Reclamation Street in Yaumatei 
provides an enjoyable pathway for local residence 
to pass through. At one end of this street, it leads 
to the community centre and clinics. It also links up 
with adjacent schools, transportation nodes and 
open spaces. 
The connecting properties of market can be 
expanded even between communities in large. 
Going to market is not definitely a localized activities. 
Customers, especially in public estates, tend to visit 
more than one market to compare the prices or 
looking for their comodities. 
Since market also serves as a place for social 
connection just like open space, it is possible for the 
integration of open space into the market. Though 
the existing market complex has started to 
incorporate with an open space, the open space 
is often located on rooftop that is segregated with 
the commercial activity. Thus the relationship of 
market and open space is explored in the thesis. 
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Around the world, market exists in different forms. 
It can be in an organic or a'formal mannar. The 
architecture of a market can be an astonishing 
structure made of materials like masonary or cast 
iron to express their significant role to the city. 
However, it can also be formed by temporary stalls. 
Here, three foreign examples of markets are 
introduced. They are Islamic Bazaar in Tabriz, Covent 





f market... the great covered streets where they have 
the shops. The more spacious are as wide as fourteen or fifteen feet. 
They are very beautiful. Most are built with bricks, covered with a 
vault. Some are covered with domes. ’ (Chardin, Voyages) 
Bazaar in an Islamic city is located near the city 
centre. It leads to Friday Mosque and the palace. 
At the same time, it is isolated from the residential 
districts that nobody can live and stay there at 
night. Thus there is a strict separation between 
commercial and residential districts. 
Islamic bazaars bear both economic and social 
roles. There are a numer of stalls selling different 
commodities like food, clothes, spices and shoes. 
Grouping of stalls follows an order that relates to 
their religious value. Stalls selling religious items are 
then close to the central mosque. Also, each 
bazaar comprises of mosques, public baths, 
cisterns, citadels, schools, maidan for celebrations 
and leisure activities. Therefore, it serves as urban 
centre for the community. 
The bazaars are in organic form. They are formed 
by clusters of shopping streets and courtyards. All 
structures are built in bricks to emphasize the unity 
of bazaar. Spectacular vaults immensed with 
skylight form the shopping alleys. They open to 
inviting courtyards flanked by stalls and colonades. 
As a result, the spatial experience alternates with 
open and enclosed space to form a mysterious 
space for discovery. 
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COVENT GARDEN MARKET 
Foreign Studies 
Covent Garden Market is situated at the first large-
scale residential development in London. It was 
established in a piazza in front of a church in 1833. 
It functioned as a wholesale and retail marketplace 
of fruits and vegetables. 
Covent Garden Market is a typical model of British 
market hall. It is composed of two large courtyards 
for peddlers that are surrounded by shops. Besides, 
there is a central avenue like an internal shopping 
street located along the main axis. Shopping 
activities extend outside the market hall. Shops at 
periphery face outside to serve the open 
marketplace around the market hall. Therefore, 
the commercial activities not only happen in the 
market hall, but also extend to the exterior. 
Loading and unloading are taken place at the 
peripheral area. 
Due to the economic success of that market, it 
initatlized to the development of market halls 
adjacent to it. Also, a number of shops outside 
Covent Garden Market and along the major paths 
toward it were set up. At the same time, theatres 
were built near that commercial area. As a result, 
a commercial and recreational centre in the heart 
of the residential development was created. 
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Waterway towns in Jiangsu province feature with 
the extensive networks of canals. There are 
concentrations of commercial activities along 
canals and in courtyards in front of temples. 
At junctions of important canals and streets, 
marketplaces are usually located. The ground floor 
of houses are used as shops. Next to canals, 
sometimes there are arcades which provide shelter 
for the commercial activities. 
Canals serve as the Important transportation routes 
in waterway towns. Goods from other towns are 
delivered by boats. Loading and unloading of 
goods are taken place at private quay next to 
the warehouses at the back of shops. 
Also, the mobility of the marketplace is interesting. 
Boats carry fruits, fish and household goods to the 
marketplaces. The points of contact are not fixed. 
When the boat owners cannot make desirable 
profits at one place, then they will move to another 
places. As a result, there is a dynamic relationshipto 
the marketplaces. 
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The common forms of existing wet markets are street 
markets and market complexes. The former ones 
are usually situated in early developed area like 
Yaumatei, Mongkok and Central. The latter ones 
can be found easily around Hong Kong. Here, a 
street market in Yaumatei and Shek Wu Hui Market 
Complex in Sheungshui are studied. 
In addition, two examples of markets in public 
estates in Shatin are investigated. One is in Jat Ming 
Chuen and the other one is in Lek Yuen Estate. The 
role of markets in these public estates, the 
connecting properties and the spatial change 




The chosen street market is located in along 
Reclamation Street in Yaumatei. It serves as a 
urban connector to lead to the nearby urban 
centre of that district with open space and public 
services buildings. The street market is flanked with 
a number of stalls and also there are shops 
supplementary to these stalls. Stories above these 
shops are mainly for residential use. 
Apart from stalls and shops, the street market is 
incorporated with supermarket, open space, 
cooked food centre, restaurants and cafe. It, on 
one hand, fulfills the need of exchange of goods 
and money. On the other hand, it functions as a 
social Institution. It attracts people to gather, meet 
friends and get out. 
There is a concentration of people along the 
central spine defined by stalls. People tend to 
complete the entire journey before leaving. Since 
passages between shops and stalls are seldom 
used, they act as expressways. There are some 
narrow passages between stalls to be the shortcuts 
for the central spine and the expressways. There 
is also an increse of density of people at the 





























• •. • 里 • CT3 • 
• R O A S T E D 
• • F O O D 











i i i i i J i 
L 






N A N K I N G S T R E 
STALLS 














K A N S U S T R E E 
i r i r h l r t l 
I r h l
 I

















N<H — MM 
— 一 印 
HM -H w— 









p u X 












• H I G H 
MEDIUM 
LOW 







DENSITY OF PEOPLE 










r m n n 
E 
E 












i r l r h l r h 

















I I I I 11 —I I I r^ I I 
SHOPPING ROUTE CASE STUDY 
Street Market, Yaumatei 
0 , , 4m 
I——I I——I 1 (/^ 
scale 1:1200 W 
38 
r f l l i M i a 
J ± L 
K K 
E 
I • • • 
} 







JsW^ CUSTOMER CHATTING 
WITH STALL OWNER 
ACTIVITY 
Street Market, Yaumatei 
4m 
scale 1:1200 © 
PART PLAN 
SHOP PATH FOR STORAGE 
SHOPPING 
STALL STALL FLUID PASSAGE STALL STALL 
EXTENSION FOR BROWSING EXTENSION 
& SHOPPING 
SECTION 
PART PLAN & SECTION 
Street Market, Yaumatei 
3m 
scale 1:2000 O 
40 


















Mr. Law is aged 60 and has sold pears on 
street since 1998. Being a street trader is his 
only way to earn a living and pass his time. 
He lives in Kowloon Bay. Every morning, he 
goes to Yaumatei Fruit Laahs at 0500 and 
then he transports his pears by using a 
trolley. Usually he purchases ten boxes of 
pears. He opens his stall at around 0700 
and closes it at 2000. If all pears cannot be 
sold out, then the remainings are stored 
inside his stall. The monthly rent of a 
stall( 1260x1260mm) is about HK$2000. 
INTERVIEW I 
Street Market Yaumatei 
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Mr. Lee, aged 60, is a street trader owning 
two stalls for about 30 years. He sells 
vegetables to earn a living and pass his 
time. He lives in Yaumatei. Every morning, 
he goes to Cheung Sha Wan Wholesale 
Market at 0500. After ordering the 
vegetables, he goes back to his stalls done 
and the goods will then be delivered by 
coolies. His stall is opened at around 0700 
and closed at 1800. The remaining goods 
are covered by clothes. He earns about 
HK$200 per day . He is familiar with all street 
traders and residents nearby. 
INTERVIEW II 
Street Market, Yaumatei 
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The studied market complex is Shek Wu Hui 
Municipal Services Building in Sheungshui. It is 
located at the new residential development for 
the replacement of an old bazaar. 
That market complex is a box-like building which 
is very enclosed. Though it is placed next to a 
major open space for that district, the relationship 
with this open space is very weak. It is linked up 
with surrounding commercial centres by 
footbridges. It consists of a market on the ground 
floor and the first floor, a cooked food centre, a 
library, a park and government offices. Since these 
functions are segregated into several storeys, there 
is a weak vertical connection. 
Besides, as the marketing activities are allocated 
on both the ground floor and the first floor, it 
appears that the density of people is lesser on the 
first floor. Compared with street market, it is found 
that the density of people is relatively even in street 
market. Therefore, it is preferable for a market to 
take place on a flat land. 
The stalls in the market are arranged in a grid 
pattern. Disorientation sometimes happens. 
However, congestion easily occurs at the centre 
of the building near the vertical circulation while 
space at the periphery is wasted. Thus it proves 
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PART PLAN & SECTION 
Shek Wu Hui Market Complex, Sheung Shui 
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MARKET IN PUBLIC ESTATE 
Local Studies 
The two studied public estates are located in 
Shatin. They are Jat Ming Chuen and Lek Yuen 
Chuen. Both of them have been established for 
about 20 years. 
For Jat Ming Chuen, an urban centre is formed by 
a large open space surrounded by shops and 
other marketing activities on the ground floor and 
the first floor of the housing blocks. There are 
covered walkway acting as an intermediate layer 
between the shops and the open space. 
Moreover, this covered shopping promenade with 
footbridge above forms a network inside the 
estates linking most of the housing blocks, bus 
stops, schools, community centre. It also extends 
and connects to adjacent public estates. 
For Lek Yuen Estate, the shopping route is featured 
with the footbridge flanked with shops leading to 
a market, open spaces and the commercial 
centres nearby. The spatial change of this route is 
interesting that the relationship with the open 
space always varies. 
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The studied stalls are from market complex and 
street market. The relationship of the storage, 
display surface, the position of the owner and work 
space are investigated and expressed in diagrams. 
For the stalls Inside market complex, the dimension 
is about 3m x 4m. Stall owners tend to extend their 
stall, so usually there is an allowance of 1 m deep 
extension zone in front of their stdls.Basically, three 
types of stalls can be found. The first one is stall 
selling vegetables, fish or frozen food. A large 
refrigerator is needed at the back of the stall for 
storage. The other two are stalls selling meat and 
poultry. Both of them are incorporated with work 
space at the back. The differences between these 
two types of stalls are the greater storage in poultry 
stall and the position of the owner. Only the owner 
of meat stall is used to stand outside the stall to 
chop the meat and serve his customers. 
For the stalls on street, their size is much smaller. 
They are 1.26m x 1 •26m. These stalls are retractable 
structures. There are only two basic ways to display 
the goods. One is to use timber panels and metal 
supports to build a simple table for the display of 
items. Then the owner has a seat between the 
table and the stall. The other wayis to explode the 
stall to increase the surface area fordisplaying but 
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The city development on Hong Kong Island is mainly 
on a narrow strip of flat land along the coastline in 
east-west direction. Then it expands toward the 
hillside in the south. 
For the western part of Hong Kong Island which 
include Shek Tong Tsui, Sai Ying Pun and Sheung 
Wan, there are two important roads running along 
the coastline which are Queen's Road West and 
Bonham Road. These two roads are on where 
people get off from buses and arrives these districts. 
The area defined by these two roads is the district 
centre with public facilities, schools, open space 
as well as market. However, when the public 
facilities, open spaces and market are spotted out, 
it seems that these elements are discrete and 
scattered over the district. 
Since market can exist in a fliud form infiltrating the 
city, in my thesis, a spine of marketing activities 
and open space is suggested linking districts from 
Shek Tong Tsui, Sai Ying Pun to Sheung Wan. A 
relatively flat surface which can link up most of the 
public facilities and existing open spaces is selected. 
The objective is to create a pedestrianized journey 
alternating with concentration of marketing activities 
and open space. 
Apart from the linkage between districts, the 
connection within district is also concerned. 
Alternative routes with open space and marketing 
activities to enhance walking experience connect 
two important roads as mentioned before are 
introduced. These routes permeate the precinct 
including leading to wasted space at the back of 

















































































































































































































































The chosen site is in Sai YIng Pun. There are two 
existing market complexes occupy large area in 
this district and are lack of linkage with the public 
facilities and open space nearby. Besides, 
commercial activities spill out from the market 
complexes and are located along steep Centre 
Street. The steep slope is obviously not favourable 
for people to go shopping. Also, it causes traffic 
congestion. 
Sai Ying Pun is one of the residential districts under 
redevelopment. Old residential buildings under 7 
stories have been gradually replaced by pencil 
towers and more than 20-storey residential buildings 
with podiums underneath. Therefore, one can 
imagine that the number of old residential buildings 
will disappear soon if no action is taken to preserve 
them. Therefore, there is an opportunity to give 
them an urban role when they are incorporated 
into the intervention. 
Moreover, there are scattered and small open 
spaces over this district. They are surrounded by 
residential buildings like backyards and only 
approachable through narrow alleys. Thus they are 
not easily accessible and discovered. As these open 
spaces have not been designed to serve the public, 
they become 'wasted spaces'. 
As mentioned in the urban strategy, a relatively flat 
shopping spine is created across districts. In Sai Ying 
Pun, the main shopping street is located on Third 
Street. It begins with a node at the west that there 
are a church and community centres. It ends up 
with a large park named King George V Memorial 
Park at the east. 
64 
• PRIVAIT: BI UBUC BUILDING (1-MARKET BUILDING, 2-COMMUNITY CENTRE, 
；< CHURCH, 4-HOSPn"AL & CLINIC, 5-SCHOOL, 6-PARK) 
DISTRICT 
Site Analysis 
1200m 」 [ f 1 /；^ 
scale 1:3000 W 
65 





- • > M . 
GEORGE V AAEMOWAL PARK 
— — • • « J 
CHOSEN SITE 
I PRIVATE BUILDING 圏 PUBLIC BUILDING (1-MARKET BUILDING, 2-COMMUNITY CENTRE, 




J I 1 1 (；^ 
scale 1:3000 v L / 
% 
m 
A BACKYARD SURROUNDED BY RESIDENTIAL BUILDINGS 
A HISTORICAL BUILDING SERVES A CHURCH AT THE JUN^CTpN OLD RESIDENTIAL BUILDINGS 
AS (!JSSJNITY t S ^ f e ON OF THIRD STREET & WESTERN ALONG THIRD STREET 
THIRD STREET STREET 








The design aims to incorporate open space with 
marketing activities in order to improve the existing 
site condition along Third Street. Different types of 
market are created and composed into the site. 
Certain points along Third Street become more 
permeable toward the open space behind. 
Landscaping elements are carefully designed 
alongside with the marketing elements. 
On one hand, the landscaping elements can create 
an enjoyable environment for people to gather. 
On the other hand, they are used to further reinforce 
the tectonic quality of the layout of the market. 
INTEGRATION OF OPEN SPACE WITH MARKET 
Stalls are the modular units in a market. They possess 
the space defining quality in creating different 
relationship with gathering space. Then, five types 
of market are created and listed as follows: 
1. PAVILION market 
2. COURTYARD market 
3. TERRACE market 
4. STREET market 
5. PARASITE market 
URBAN TRANSFORMATION 
For the PARASITE market, a new 'life' or urban role 
will be given to certain buildings with architectural 
interests when marketing activities are 'parasitic' 
onto them. It usually occurs on old residential 
buildings that are located at the intersecting points 
of the east-west route across districts and the north-
south route within district. 
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TERRACE MARKET ALONG EXISTING STAIRS 
TRANSFORMATION OF OLD RESIDENTIAL BUILDINGS 
AN NODE ON THIRD STREET 




PARASITE MARKET LIKE A SERIES OF PARALLEL WALL 
OPEN SPACE BEHIND THE PARASITE MARKET 
COURTYARD MARKET FORMS A GATHERING POINT AT THE CENTRE 
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DRAWINGS SHOWING 
HOW THE PANELS UNFOLD 
STALL TYPE I 
Stall Design 
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HOW THE PANELS UNFOLD 
TRANSFORMATION TAKES PLACE 
WHEN TWO STALLS ARE COMBINED 
STALL TYPE 2 
Stall Design 
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